Intermediate Microeonomics & Applications
Economics 302

Spring 2010
Professor:

Dr. James Ullmer

Office:


Forsyth 224B
Office Phone:

227-3762

Office Hours:

MW   4:00 PM — 5:00 PM



TR     1:30 PM — 3:30 PM
                                    By appointment
Email:


ullmer@wcu.edu
Web Page:                  http://paws.wcu.edu/ullmer
Required Text:
Managerial Economics, 9th edition, Thomas & Maurice.

Optional:
Study Guide to accompany Managerial Economics, 9th edition, Thomas & Maurice.

Wall Street Journal
Important new website for Majors and Minors in Economics:  www.vanderbilt.edu/AEA/students
COURSE OBFECTIVES:  The discipline of economics offers some powerful methods of analysis, both deductive and inductive, that are extremely useful to managers in decision making.  The deductive tools are the principles of microeconomic theory, which will be presented and then applied to various problems faced by business managers.  The inductive tools, i.e., techniques of empirical analysis, which will be presented and then applied, are those of econometrics—statistical techniques applied to economics—especially that of regression analysis.  The focus of this portion of the course is not so much on the calculation of the statistics, but rather on the interpretation of statistical information, specifically, computer printouts of regression analyses.  The tools of microeconomic theory and empirical analysis presented in this course should provide students with a thorough guide for managerial decision making.

ACCOMMODATIONS FOR STUDENTS WITH DISABILITIES:  Western Carolina University is committed to providing equal educational opportunities for students with documented disabilities.  Students who require disability services or reasonable accommodations must identify themselves as having a disability and provide current diagnostic documentation to Disability Services.  All information is confidential.  Please contact Disability Services for more information at (828) 227-2716 or 144 Killian Annex.
COURSE EVALUATIONS:  Students will be able to—and should—evaluate the course for a 12 day period between the dates of April 11 – April 25 inclusive.  Remember, you must use your Catamount Mail to access the system.  If you have difficulty performing the course evaluation, contact Dr. Beth Tyson Lofquist, Associate Vice Chancellor for Academic Affairs at 227-7495 or btyson@email.wcu.edu, for assistance.

ACADEMIC INTEGRITY:  Plagiarism, taking unethical shortcuts, and other forms of cheating will not be tolerated and will result in a failing grade for that assignment, test or (possibly) the course.  Do not recycle other people’s work.  Provide appropriate citations when you use the words or ideas of another.  Strive to abide by both the letter and the spirit of University policy.  Please refer to the Academic Honesty Policy section in the WCU Undergraduate Catalog and relevant section in the Student Handbook.  If you have any questions, please ask me.
ATTENDANCE POLICY:  Every student is expected to attend each class meeting.  Students will find successful completion of the course to be much easier with regular attendance.  Moreover, it is hoped that you will find the opportunity cost of non-attendance to be greater than the opportunity cost of attendance.

EXAM POLICY:  Exams MUST be taken at the scheduled times.  Make-up exams will be offered in the instance of a documented illness or if a student is participating in an official school activity.
GRADING:  The course grade will be determined on a cumulative total-point basis.  Each of the four exams will be worth 30 points.  During the semester, there will be two homework projects worth a total of 40 points.  There will be a cumulative point total of 160 points.

             87.5% - 100%  
A
140-160

               75% - 87.4%
            B
120-139

                 60% - 74%
            C
  96-119

                 55% - 59%
            D
    88-95

                         < 55%
            F
      < 88
COURSE OUTLINE

PART I
Chapter 1:  Managers, profits, and Markets

Chapter 2:  Demand, Supply, and Market Equilibrium

Chapter 3:  Marginal Analysis for Optimal Decisions
                               EXAM I:  February 3
PART II


Chapter 4:  Basic Estimation Techniques

Chapter 6:  Elasticity and Demand


       EXAM II:  March 8
PART III


Chapter   7:   Demand Estimation and Forecasting

Chapter   8:   Production and Cost in the Short Run
            Chapter   10: Production and Cost Estimation (Section 10.3)

                     EXAM III:  April 7
Part IV
            Chapter 11:  Managerial Decisions in Competitive Markets

            Chapter 12:  Managerial Decisions for Firms with Market Power

                                 Exam IV:  Thursday, May 6, 8:30 – 11:00 AM
Suggested Readings

Bernstein, Peter L.  1998.  Against the Gods, The Remarkable Story of Risk.  New York:  John       Wiley & Sons, Inc.

Fox, Justin.  2009.  The Myth of the Rational Market.  New York: Harper Collins Publishers.

Huck, Schulyer W.  2008.  Reading Statistics and Research, fifth edition.  Boston:  Pearson Education, Inc.
Lehmann, Michael B.  2000.  The Irwin Guide to Using the Wall Street Journal, sixth edition.  New York:  McGraw-Hill.

Little, Jeffrey B. & Rhodes, Lucien.  1991.  Understanding Wall Street, third edition.  New York:  Liberty Hall Press.

Studenmund, A. H.  2005.  Using Econometrics, A Practical Guide, fifth edition.  Boston: Pearson Education, Inc.

Taleb, Nassim Nicholas.  2005.  Fooled by Randomness, second edition.  New York:  Random House.  
  Serendipity Shelf

Guralnick, Peter.  1994.  Last Train To Memphis.  Boston:  Little, Brown and Company.

Guralnick, Peter.  1999.  Careless Love.  Boston:  Back Bay Books.

Maraniss, David.  1999.  When Pride Still Mattered.  New York:  Simon and Schuster.
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