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V.  Considerations given current BA-133 specific student businesses

I.  Intro and Definition

Marketing raises the value of a product/service for a consumer.

Marketing is defined by the American Marketing Association as the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large

II.  Marketing Concept
The term ''marketing concept'' pertains to the fundamental premise of modern marketing.  This concept proposes that in order to satisfy its organizational objectives, an organization should anticipate the needs and wants of consumers and satisfy these more effectively than competitors.

III.  The 4 P's
The 4 P's are 4 basic elements of marketing:  product, price, place and promotion.

Product: The product aspects of marketing deal with the specifications of the actual goods or services, and how it relates to the end user's needs and wants.  The scope of a product generally includes supporting elements such as warranties, guarantees, and support.

Pricing: This refers to the process of setting a price for a product, including discounts. The price need not be monetary; it can simply be what is exchanged for the product or services, e.g. time, energy, or attention.

Placement (or distribution): This refers to how the product gets to the customer; for example, point-of-sale placement or retailer|retailing. This third P has also sometimes been called ''Place'', referring to the channel by which a product or service is sold (e.g. online vs. retail), which geographic region or industry, to which segment (young adults, families, business people), etc. also referring to how the environment in which the product is sold in can affect sales.

Promotion: This includes advertising, including promotional education, publicity, and personal selling.

Branding refers to the various methods of promoting the product, [[brand]], or company.

IV.  Market Segmentation
Market segmentation pertains to the division of a market of consumers into persons with similar needs and wants.

V.  Considerations
General discussion applying above to their various companies.
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